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Office Camping
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Gen 13
Nakagawa Masashichi (Jun)



















G Smra®
Ar#ids L%

WL







1 ...

CAMERAMAN BOYSCOUTSMAN WATER RESIST

FHRAXR R=AZXAHhI7hk

FISHERMAN WAREHOUSEMAN

RBYA BE&









/N

*

MANUFACTURING RETAIL BUSINESS

Wwanua:KUNE

B

JI

=cH

oht T3 o =

3>+

HRE

EDUCATION BUSII

*

NESS

Training

®
i

= =

AVPNTAVITE

CONSULTING BUSINESS

Consulting

AN AT ENEAdINL

% 5351

S XH &F S AN

BTG S

X

REGIONAL ACTIVITY PROJECT

YooWNAoYHU

B X Y d

mEIR 7\ 2N

HF S ct Mt H-




Kolouooustnd Aoosls ?




MIKkooMsSLIUWDOTYUUANAN

e e










G Smra®
Ar#ids L%

WL




Retails Consulting

Publishing

Training

Nakagawa Masashichi

Exhibition
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Denka no Yamaguchi

Since 1996
Us=¥NsliJov Machida (Tokyo) 3.5 lidunu
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About company

*Employee: 40 (+ part-time 10)
*Sales: 1,300 aUIEU
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The quiet one so that my baby won’t wake up.
The automatic one as | don’t have time.
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Mr. Akitoshi Kanazawa

Top of the Table
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